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  Grameen Bank   
  
  

 
  

 Social Business   
 Grameen Bank  

 
 

  CSR  
    

  
 

 

 

   Social Business 
   

  “   
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  9   
 1 

  
 2- 4  

  5 



112 บทวิจารณหนังสือเรื่อง การสรางธุรกิจเพื่อสังคม (Building Social Business)

 6-8   
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 (Microcredit)  
 

  Grameen Bank  . . 1983 
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 1  “Why Social Business?” 
  

  (Social Enterprise) 
 (Corporate Social Responsibility: CSR ) 

 (Social Entrepreneurship)  
“ ” 

   
 

  
  “

”   

   
   

 
 

 2, 4  6  
 Grameen  2  “Growing Pains” 
   

Grameen Danone Foods  (Joint Venture) 
 Groupe Danone  
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 4 “To Cure One Child” 
  
  

  Dr. Faulkner 
 

  Joint 
Venture  Cure2Children        
Dr. Faulkner  Grameen Healthcare Trust  

  
 2  

 
   

 
   

 6 “Grameen Veolia Water” 
  Grameen Bank  Veolia Water 

 

  (Arsenic)  
 

 
 

 
    Veolia 

Water    1 taka (  40 )  10 
   

  Goalmari 
  100   3 taka  

10    
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 3    “Launching a Social Business” 
 

 
  

   
 

 
 

  
  

  
 (Infrastructure)  

 
  

  

 5 “Legal and Financial Framework for Social Business” 
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 7 “Creating Global Structure for Social Business” 
  

 
  

  
    

 
  The Yunus Centre, The 

Grameen Creative Lab, Social Investment Funds 
   

(Social Stock Market)  
  

 (Infrastructure for Social 
Business)  The Yunus Centre  Dhaka  

 
  Grameen 

  
 

 8 “Glimpses of Tomorrow”  “ ” 
   

  
 

  
  The BASF Grameen 
 

  BASF  2   1 
 
  2 

  
   Grameen Intel Projects 
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 Intel   
 

  
  Pfizer  

GE Healthcare   

  2   Type I 
  

  
 

   Type II 
  

 
  Grameen Bank 

    
 Otto Grameen  

Grameen Bank    
 

  
 Adidas  

  
 

   
 

 
    
   

  
  

  

 
 9    “The End of Poverty” 



118 บทวิจารณหนังสือเรื่อง การสรางธุรกิจเพื่อสังคม (Building Social Business)

 
 

  
 

 
 

   

 
 

 “ ”  
  

 
 

  

 
 “ ”  
  (A 

Door to a New World)  
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