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Abstract

This research was qualitative research. The objective was to synthesize the
innovation of rice production, rice processing, and rice trade in Thailand by using
Grounded Theory Methodology. The methods used in this study were in-depth interview
of 6 key informants involved in the rice production, analysis of 15 theoretical samples of
rice products in the food group, non-participatory observation of rice product buyers
from modern trade stores, shopping malls, convenience stores, and online retailers, and
analysis of documents related to urban consumers. The results revealed that rice
consumers were the group of people that have caused innovation creation. The rice
distribution channels were the places for learning, sharing, and developing innovations.
Rice processing aimed to make the consumers demand for identical products. Finally,
innovation of rice production was aimed at the development of food security.

Keywords: Rice Production Innovation, Rice Processing, Rice Trade in Thailand
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